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Schaffhausen, 3 September 2018 – The IWC Racing Team made its official Swiss debut at the  

14th Arosa ClassicCar. Former FORMULA ONE driver Karl Wendlinger drove the Mercedes-Benz 

300 SL “Gullwing” on the winding 7.3 kilometre hill-climb route from Langwies to Arosa, finishing in 

seventh place.

SWISS PREMIERE  
FOR THE IWC RACING TEAM  
AT THE AROSA CLASSICCAR

IWC Schaffhausen introduced its motorsport team at the 
76th Goodwood Members’ Meeting in southern England 
in March. The IWC Racing Team has now competed in its 
first race since the Goodwood premiere, starting the  
14th Arosa ClassicCar in the Competition (Standard & For-
mula) category. Former FORMULA ONE star Karl Wendlinger 
drove the iconic Mercedes-Benz 300 SL  “Gullwing” to  
seventh place on the challenging hill-climb route. IWC 
Schaffhausen has had a strong connection to motor racing 
for many years. The Swiss luxury watch manufacturer has 
maintained a partner ship with Mercedes-AMG since 2004 
and supports a number of different historic motorsport 
events. “We are proud to be the first watch brand to launch 
its own racing team, and are particularly pleased that  
our Swiss debut was held against the breathtaking back-
drop of the Swiss Alps,” said Linus Fuchs, IWC Managing 
 Director Switzerland. 

AN AN N UAL GATH E R I N G FO R TH O U SAN DS 
O F M OTO RS P O RT FAN S I N AROSA

The Arosa ClassicCar has attracted fans of historic motor-
sport from across the world since the first edition in 2005. 
Now, around 25,000 spectators watch the races along the 
twisting hill-climb route, which covers a distance of  
7.3 kilometres and 422 vertical metres as it winds its way 
from from Langwies to Arosa. It is also the only course in 

Switzerland that has a 1.2 kilometre downhill stretch. With 
a healthy dose of Graubünden humour, the event organiz-
ers like to refer to their track as “the little Monaco of the 
Alps”. And like on the Côte d’Azur, around two kilometres 
of crash barriers and protective mesh are put in place every 
year for the Arosa ClassicCar. 

TH E LEG E N DARY “ G U LLWI N G ” C AR WITH 
K AR L WE N D LI N G E R B E H I N D TH E WH E E L 

The first historic Mercedes-Benz 300 SL “Gullwing” rolled 
off the production line in 1955 – the same year that  
IWC launched the Ingenieur. In 1999, motoring journalists 
named the 300 SL the Sports Car of the Century. The 
iconic vehicle is instantly recognizable thanks to its  gull-wing 
doors, which resemble the wings of a seagull. Such a 
unique vehicle, with 215 HP and a top speed of 250 km/h, 
deserves to be driven by a true professional. IWC was 
therefore delighted that former FORMULA ONE star Karl 
Wendlinger agreed to participate in this race. The Austrian 
was part of the Sauber-Mercedes team that won the 1991 
World Sports Car Championship and, in the years that fol-
lowed, was a star in the newly formed Sauber FORMULA 
ONE team. Wendlinger is an ambassador for Mercedes-
AMG, a company with which IWC shares a long-standing 
successful partnership.
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FU RTH E R I N FO R MATIO N

IWC Schaffhausen
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Tel. +41 (0)79 890 88 51
E-mail tanja.bulatovic@iwc.com
Internet press.iwc.com

I NTE R N E T AN D SOCIAL M E D IA

Web iwc.com
Facebook facebook.com/IWCWatches 
YouTube youtube.com/iwcwatches
Twitter twitter.com/iwc
LinkedIn linkedin.com/company/iwc-schaffhausen
Instagram instagram.com/iwcwatches_ch
Pinterest pinterest.com/iwcwatches

IWC SCHAFFHAU S E N

With a clear focus on technology and development, the 
Swiss watch manufacturer IWC Schaffhausen has been 
producing timepieces of lasting value since 1868. The com-
pany has gained an international reputation based on a 
passion for innovative solutions and technical ingenuity. One 
of the world’s leading brands in the luxury watch segment, 
IWC crafts masterpieces of haute horlogerie at their finest, 
combining supreme precision with exclusive design. As 
an ecologically and socially responsible company, IWC is 
committed to sustainable production, supports institutions 
around the globe in their work with children and young 
people, and maintains partnerships with organizations 
dedicated to environmental protection.
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