
IWC PREMIERES NEW PILOT’S WATCHES 

CAMPAIGN MOVIE WITH BRAND 

AMBASSADOR LEWIS HAMILTON

Schaffhausen, 2nd May 2019 – IWC Schaffhausen premieres its new Spitfire collection campaign movie, 

starring brand ambassador Lewis Hamilton. The five-time Formula OneTM World Champion appears alongside 

a Mercedes-Benz Silver Arrow race car and a Silver Spitfire aircraft. 

IWC is releasing this film as part of an extensive 
global advertising campaign revolving around its 
new Pilot’s Watches. In the movie, Lewis Hamilton is 
driving the Mercedes-Benz Silver Arrow W 125 around 
the Goodwood Race Track, when a Spitfire aircraft 
overtakes him. As the Spitfire approaches again in low 
flight, he pushes the “stop” button on his Pilot’s Watch 
Chronograph Spitfire. Time freezes and the aircraft 
comes to a complete standstill in mid-air. After admiring 
the Spitfire from different angles, Hamilton releases 
it by pressing the push-button on his chronograph 
watch. The film ends with the slogan, “I can stop time, 
but nothing stops me”, highlighting the Formula OneTM 
star as a man who is in control of his destiny, wearing a 
watch designed for individuals who require precision to 
master new challenges.

The new movie is a natural evolution of the 2017 
campaign, which also featured IWC brand ambassador 
Lewis Hamilton. In the previous film, Hamilton used 
his Ingenieur Chronograph to stop time and halt the 
Mercedes-Benz Silver Arrow W 196 in its tracks. 

While the concept remains the same, the addition 
of the Spitfire brings together the worlds of vintage 
motorsport and aviation. By creating a link between 
these two fundamental pillars of the IWC universe, the 
film celebrates the brand’s passion for mechanics and 
engineering. The relationship between Hamilton and 
IWC builds on the long-standing and fruitful collaboration 
between the Swiss luxury watch manufacturer and 
Mercedes-AMG Petronas Motorsport.

“With the Mercedes-Benz Silver Arrow W 125, a Spitfire 
aircraft and our new Pilot’s Watch Chronograph Spitfire, 
the movie brings together the spirit of adventure of 
the driver with the performance, precision and beauty 
of the machine. We pair these icons with IWC brand 
ambassador Lewis Hamilton, who is not only a living 
legend in his sport but also a style icon. In doing so, we 
underscore IWC’s appeal to a discerning audience with 
an appreciation of masterful engineering and timeless 
design,” explains Franziska Gsell, Chief Marketing 
Officer of IWC Schaffhausen.
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S H OT  O N  LO C AT I O N   

AT T  H  E G  O O DWO O  D R  AC  E T  R  AC K

The movie was shot on the Goodwood Estate in 
the South of England. IWC has strong ties to this 
country retreat, which has been synonymous with 
the exhilarating worlds of aviation and motorsports 
for decades. In 2015, the brand became the Official 
Timing Partner of the Goodwood Members’ Meeting, 
an exclusive classic motor racing event. Goodwood 
Aerodrome is also the home of the Boultbee Flight 
Academy, the first recognised Spitfire flight school in 
the world, which has had a close partnership with IWC 
since 2018. Pilots Steve Boultbee-Brooks and Matt 
Jones will take off from Goodwood this August for the 
“Silver Spitfire – The Longest Flight” expedition: the 
first circumnavigation of the globe in a Spitfire. IWC 
Schaffhausen is lending its support to this exciting 
project as the main sponsor.

Watch the campaign movie here: www.iwc.com

G O O DWO O D  M  E M B  E  R S ’  M  E  E  T I N G

The Members’ Meeting was established by the Goodwood 
Road Racing Club in 2014. It evokes the atmosphere 
and camaraderie of the 71 Members’  Meetings held 

by the British Automobile Racing Club between 1949 
and 1966. The Members’ Meeting is an event for those 
part of the GRRC, where guests have access to all 
areas in an intimate, relaxed environment. The event 
offers a unique setting in which to celebrate the historic 
motorsport season. It is the perfect accompaniment to 
the renowned Goodwood Festival of Speed in July and 
the Revival Meeting in September.

B O U LT B E E F L I G H T AC A D E M Y

Boultbee Flight Academy is the world’s first Spitfire 
training school and approved Spitfire flight provider 
and is owned by British pilots Matt Jones and Steve 
Boultbee-Brooks. Boultbee Flight Academy offers 
Spitfire experience flights and a ground-breaking Spitfire 
flight simulator to non-pilots and Spitfire training to 
certified pilots. Boultbee Flight Academy offers flights 
and experiences around the UK in an ever-expanding 
number of locations. Its headquarters are based at 
Goodwood Aerodrome, West Sussex, its proximity to 
the white cliffs of Beachy Head and the Needles meaning 
the Spitfire flying experience can be conducted around 
one of the most iconic landscapes on the south coast of 
the United Kingdom.
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I WC S C H A F F H AU S E N

With a clear focus on technology and development, the 
Swiss watch manufacturer IWC Schaffhausen has been 
producing timepieces of lasting value since 1868. The 
company has gained an international reputation based on 
a passion for innovative solutions and technical ingenuity. 
One of the world’s leading brands in the luxury watch 
segment, IWC crafts masterpieces of Haute Horlogerie at 
their finest, combining supreme precision with exclusive 
design. As an ecologically and socially responsible 
company, IWC is committed to sustainable production, 
supports institutions around the globe in their work with 
children and young people, and maintains partnerships with 
organisations dedicated to environmental protection.

D OWN LOADS

Still images of the new campaign movie can be 
downloaded free of charge at press.iwc.com

FU RTH E R I N FO R MATI O N

IWC Schaffhausen
Department Public Relations
Email  press-iwc@iwc.com
Website press.iwc.com

I NTE R N E T AN D SOCIAL M E D IA

Website iwc.com
Facebook facebook.com/IWCWatches
YouTube youtube.com/iwcwatches
Twitter twitter.com/iwc
LinkedIn linkedin.com/company/
 iwc-schaffhausen
Instagram instagram.com/iwcwatches
Pinterest  www.pinterest.com/iwcwatches/
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